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EDITORIAL PROFILE
CLINICAL DIABETES is dedicated to improving diabetes care in primary care settings. It provides concise, clinically relevant articles on 

diabetes management. Topics covered include pharmacological management, exercise and diet, medical-legal issues, and health care delivery.
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who treat large numbers of diabetes patients. Comprised mainly of physicians in solo or group practice, readers spend about 90% of 

their time in direct patient care. Surveys demonstrate that almost 75% have changed their prescribing habits as a result of reading 

CLINICAL DIABETES, and 97% said that it provided useful information for taking care of diabetes in a primary care setting. If you 

need to reach the primary care physician who is primarily treating diabetes, turn to CLINICAL DIABETES. That’s what more than 

62,000 physicians do.  
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